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PERSONAL INFORMATION
Marital Status: Maried 


Date of birth: March 4th, 1984

Nationality: Belgian



Place of birth: Mouscron (Belgium)

EDUCATION
Sept. 2007-… 

PhD student in Management Sciences
Université catholique de Louvain, Louvain School of Management, Belgium.
Dissertation: Proposition of a new source of customer-based brand equity: nostalgia
Supervisors: I. Schuiling (Université Catholique de Louvain, Louvain School of Management) and S. Changeur (Université Paris 12)

Sept. 2002- June 2007
5 years degree in Management Sciences (Great distinction)
Université catholique de Louvain, Facultés des Sciences Economiques, Sociales et Politiques, Institut d’Administration et de Gestion, Belgium.



Specializations: Strategic and operational Marketing 

Dissertation : "Etude de marché et plan marketing stratégique et opérationnel pour le lancement de deux nouveaux services       d'une PME belge" in collaboration with Wetlands, a biotechnology company.
Supervisor: I. Schuiling
Readers: B. Gailly et C.-M. Bols (Company: Wetlands)
Jan. 2006-May 2006          
Student exchange program - Queen's University (Canada)
WORK EXPERIENCE
Jan. 2010-May 2010

Teaching Assistant

IESEG School of Management, France.
Teaching: Introduction to Marketing, Consumer Behavior.

Sept. 2007 - …

Teaching & Research Assistant
Université catholique de Louvain, Louvain School of Management, Belgium.

Teaching: Introduction to Marketing, Brand Management, Advanced Marketing, Market Research, Strategic Marketing.
PUBLICATION 

DOUBLE-BLIND PEER REVIEWED COMPETITIVE PAPERS 

Bartier A.-L. and Schuiling I. (2010), “La nostalgie comme source du capital-marque”, Actes du 26ème Congrès de l’Association Française du Marketing, May 6-7, Le Mans, France.

UNIVERSITY WORKING PAPERS

Bartier A.-L. and Schuiling I. (2010), “La nostalgie comme source du capital-marque”, Working Paper 09/29, Louvain School of Management, Université Catholique de Louvain, Louvain-la-Neuve, Belgium.

DOCTORAL COLLOQUIUM 

Bartier A.-L. (2010), “Le capital-marque: proposition de la nostalgie comme source”, Actes du 10ème colloque doctoral de l’Association Française du Marketing, May 4-5, Angers, France.

OTHER COMMUNICATIONS

Bartier A.-L., Schuiling I. and Changeur S. (2009), « Conceptual framework of brand equity», poster présenté au forum doctoral de la Louvain School of Management, January 12, Namur. 

PARTICIPATION TO SEMINARS

Doctoral Seminar on “Méthodes Qualitatives et Perspectives Culturelles de la Consommation, Novembre 23-25, 2009, Lille, France.
OTHER ACADEMIC ACTIVITIES

· Membership to the “Center in Consumers, Markets and Society” (CCMS) from the Louvain School of Management.
· Oct. 2008 - Sept. 2010: Membership to “Commission Recherche - Bureau de l’Institut” of Louvain School of Management

· Nov. 2008 – Nov. 2009 : Membership to “Conseil de site” of Louvain School of Management, campus Louvain-la-Neuve

· Membership of “Bureau de Faculté – Commission enseignement” of Louvain School of Management, campus Louvain-la-Neuve
LANGUAGES AND COMPUTER SKILLS

languages 


- French (mother tongue)

- English (active knowledge)
- Dutch (passive knowledge)
Computer skills
Windows, Word, Power Point, Excel, SPSS.






