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Swaen V. (2004), “L'utilisation de l'argument "citoyen" dans les campagnes de communication. Analyse des risques dans la perspective d'une crise”, communication presented to the FNRS Contact Day organized by Axel Gryspeert (LASCO, Université catholique de Louvain) and Patrice de la Broise (GERICO, Université de Lille 3), May 7, Roubaix, France.
Swaen V. and Kestemont M.-P. (2003), “Perceptions et réactions des consommateurs face aux démonstrations de citoyenneté des entreprises”, communication presented to the Colloquium on CSR, organised by Héraclite absl and the ESPO faculty, UCL, May 22, Louvain-la-Neuve, Belgium.

Swaen V. and Vanhamme J. (2003), “L'utilisation de l'argument "citoyen" dans les campagnes de communication : analyse des risques dans la perspective d'une crise”, communication presented to the Marketing Day organized by LABORES, CNRS, May 14, Lille, France.

Swaen V. and Vanhamme J. (2003), “The Dangers of Using Corporate Social Activities in Communication Campaigns: An Experimental Investigation”, communication presented to an ERIM seminar, April 14, Erasmus University, Rotterdam, The Netherlands.

Swaen V. (2003), “Comment les actions 'socialement responsables' des entreprises sont-elles perçues par les consommateurs?”, communication presented to the MiCH Seminar organized by the Hoover chair, February 4, Louvain-la-Neuve, Belgique.

Swaen V. (2002), “ Corporate Advertising Communications: The Corporate Social Responsibility Case”, Seminar, September 23, Erasmus University, Rotterdam, The Netherlands. 

Swaen V. (2002), “Consumers’ perceptions and reactions to Corporate Citizenship activities”, Research seminar, June 11, Warwick Business School, University of Warwick, UK.

Cultiaux J. and Swaen V. (2000), “La citoyenneté d’entreprise : changement organisationnel ou éthique travestie ?”, communication in the research seminar from the “Laboratoire d'Analyse des Systèmes de Communication dans les Organisations” (LASCO), November 10, Université catholique de Louvain, Belgium.

Swaen V. (2000), “Corporate Citizenship and Organizational Citizenship : What Do We Know ? Where Shall We Go ?”, communication in the research seminar from the “Institut d’Administration et de Gestion”, Louvain-la-Neuve, Belgium.

RESEARCH REPORTS

Kestemont M-P. and Swaen V. (1999), “Impacts of ISO 14000 certification on business performance”, unpublished research report.

Contribution to the “International Business Environmental Barometer : Environmental management in Europe and some Asian issues”, unpublished research report.

DOCTORAL THESES SUPERVISION

Since 2005, Maon, F., co-supervision with Dr. Lindgreen A. (Hull University, UK), PhD thesis: Analyzing organizational and cultural change processes at play in the integration of Corporate Social Responsibility principles by the company, Université catholique de Louvain, Belgium; in progress.

Since 2007, De Roeck K., PhD thesis: The impact of Corporate Social Responsibility on Organizational Identification during mergers and acquisitions, Université catholique de Louvain, Belgium; in progress.

PARTICIPATION TO SEMINARS / COLLOQUIUM

PARTICIPATION TO TRAINING SEMINARS

Training seminar about the Structural equations modelling and the use of Lisrel and AMOS software, January 5-9, 2004, Lille, France.

EDEN/EIASM doctoral seminar on “Consumer Behavior”, February 21-25, 2000, Brussels, Belgium.

EDEN/EIASM doctoral seminar on “Research methods in marketing”, November 6-10, 1999, Brussels, Belgium.

PARTICIPATION TO COLLOQUIUM

Meeting day between Marketing and Psychology, Institut d’Administration et de Gestion, Faculté de psychologie et des sciences de l’éducation, February 28, 2002, Louvain-La-Neuve, Belgique.

4th meeting day AFM (Association Française du Marketing) and AACC (Association des Agences Conseils en Communication): “La fidélisation: Quoi de neuf après les points?”, January 17, 2002, Paris, France.

Colloquium entitled “Introduction à une économie citoyenne”, organised by the Fondation Louis de Brouckère, September 14, 2001, Brussels, Belgium.

Fourth Warwick Corporate Citizenship Conference: International Perspectives on Corporate Citizenship, July 9-10, 2001, University of Warwick, Coventry, UK.

Plenary meeting about socially responsible consumption in European countries (“La consommation socialement responsable dans les pays de l’Union Européenne: Mise en réseau d’organisations et de centres de recherches impliqués”), June 15-16, 2001, organised by the Université Libre de Bruxelles, Brussels, Belgium.

17th French Marketing Association Conference, May 22-23, 2001, Deauville, France.

Colloquium entitled “Les défis de la Globalisation : Babel ou Pentecôte”, March 5-6, 2001, organised by the Facultés des Sciences Economiques, Sociales et Politiques, Université catholique de Louvain, Louvain-La-Neuve, Belgium.

Colloquium entitled: “Ethique des banques ou banque éthique. La responsabilité sociétale des banques face à l’exclusion financière” (bank ethics and social responsibility), December 7, 2000, Brussels, Belgium.

Triple Bottom Line Conference, November 2-3, 2000, Rotterdam, Netherlands.

LANGUAGES AND COMPUTER SKILLS

languages :


- French (mother tongue)

- English (active knowledge ; 89% at the BULATS test in 2003 and 92% in 2004)
- Dutch (passive knowledge).

Computer skills:
Windows, Word, Power Point, Excel, SPSS, Lisrel, AMOS, Atlas-TI.

WORK EXPERIENCE

Invited teacher, GUBERNA, Institut des Administrateurs

Teaching :
 
Marketing planning (6 hours), November 10, 2007.

Corporate social responsibility (3 hours, with Yves De Cordt), June 17, 2008.

Associate professor, Université Catholique de Louvain (since September 2005)

Teaching:
Consumer behaviour; Seminar of strategic and operational marketing; Reading sessions, Marketing Strategy, Corporate Social Responsibility.
Invited teacher, Facultés Universitaires Notre-Dame de la Paix, Namur (since January 2005)
Teaching:

Market research (30 hours).

Invited teacher, Ecole Supérieure des Affaires, Université de Lille II (2002-2005)

Teaching:

Service quality (10 hours).

Senior Assistant Professor, IESEG School of Management (80%) (Octobre 2004-August 2005)

Teaching:
- Markops Marketing simulation, Consumer behavior, Data analysis (3rd year),

· Marketing research – Qualitative studies (4th year),

· Markstrat Marketing simulation, Seminar of research in marketing (5th year).

Invited teacher, Université Catholique de Louvain (Academic Year 2004 - 2005)

Teaching:

Seminar of marketing management (20 hours).

Invited teacher, Summer School organized by ICHEC and Michigan Tech’s Center for International Education (June 2004)

Teaching:

Business ethics and corporate social responsibility in Europe (3 hours).

Visiting Research Fellow, Corporate Citizenship Unit, Warwick Business School, University of Warwick, Coventry, UK (from April to June 2002)

Teaching and Research assistant, IESEG School of Management (2 days a week) (Sept. 2001 – Sept. 2004)

Teaching :

Marketing simulation (Markops, Markstrat), Consumer behavior.
Aspirant FNRS/Bernheim, Belgian National Research Foundation (FNRS) and Bernheim Foundation (Oct. 2000 – Sept. 2004)

Teaching and research assistant, Université Catholique de Louvain (Sept. 1998 – Oct. 2000)

Teaching: 

Introduction to marketing, consumer behavior, market research.

Student-researcher, Université Catholique de Louvain (May 1998)

Research project entitled “The quality of welcoming students in UCL”, in collaboration with V. Devos and G. Warnotte from the Social management and organizational analysis unit, Institut d’Administration et de Gestion.

OTHER ACADEMIC ACTIVITIES

· Reviewing of papers for GESTION 2000, EMAC, Journal of Business Ethics, Corporate Reputation Review and Supply Chain Management.
· Membership to the Academic Concil of GUBERNA (Institut des Administrateurs). 
· Membership to the « Center in Consumers, Markets and Society » (CCMS) from the Louvain School of Management.

· Membership to the Laboratory "Globalisation, institution, subjectivation" (LAGIS) from Université catholique de Louvain.

· Membership to the “Centre entreprise-environnement” managed by D. Tyteca and M-P. Kestemont, Institut d’Administration et de Gestion, Université catholique de Louvain.

· Membership to the French Marketing Association (AFM), to the European Marketing Academy (EMAC), to the Academy of Marketing Science (AMS) and to the Association for Consumer Research (ACR).
· In 2008, FSR scholarship for a doctoral research, 2 years, researcher : François MAON.

· In 2007, ANR scholarship, 2 years, 76.000 euros (with F. Dejean, J. Igalens and A. El Akremi, Université Toulouse I, as well as J-P. Gond, Nottingham University).

· In 2006, FSR scholarship for a doctoral research, 2 years, researcher : François MAON.

· In 2005, scholarship of $US 2,950, The Institute for the Study of Business Markets, Pennsylvania State University, USA. (Together with professor, dr. Wesley Johnston, Georgia State University, USA; dr. Adam Lindgreen, Eindhoven University of Technology, the Netherlands)
MISCELLANEOUS

Driving license B.

Hobbies : sports (swimming, step), reading.
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