
My Research Overview

Inputs

• Marketing Mix

− Product, Price, Promotion, 
Distribution

• Beyond the Marketing Mix 

− Corporate Identity

− Reputation 

− Sustainability Practices 

− Social Responsibility

− Social Networking

− Brand Communities

Process

Identification
Trust
Satisfaction

Multipliers

• Stakeholder Characteristics

• Demographics, Psychographics, Behavior

• Company Characteristics

• Organizational Demographics, Culture

Business Outcomes

• Purchase

• Loyalty

• Advocacy; Citizenship Behaviors

• Market Share

• Profitability

• Market Value

Societal Outcomes

• Social Performance

• Environmental Performance

• Quality of Life

• Happiness


